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Gold’s Gym Expands in the Capital
Gold’s Gym India, the master franchise of Gold‘s Gym International launched
[ Fitness Center in capital recently. The celebrity ence of Neil Nitin
IAUNCH the high point in the entire event. The Gym comprises of the
international and world class equipment, fitted with cardio stations
™ELHI - E "YANAND VIHAP which include treadmills, bikes, arc trainers, stepmill and cross trainers and
m SEF -.'iBEﬂ 21 & a separate strength training section, It is com plete with a spinning studio
' & Group Exercise studio with personalised weight loss programs and
qualified personal trainers. With the launch of this state of the art fitness
center, the company has also announced its plans to open 100 more
gyms in India including 5 more fitness centres in Delhi and NCR region.
Speaking at the Launch, Gold’s Gym India Chairman Mr. Jagdish K Valecha
r said, “We all dream of establishing a fit body and a healthy lifestyle. Just
m one step towards the right decision of chaosing the best of fitness process
can add miraculous effects in our ways of looking towards life and enjoying
every moment of it.Gold’s Gym has not only achieved stupendous success
internationally, but has also made its mark in India and its cities successfully.”

Teenocracy by Ozone Ayurvedics

Nomarks, which is among the youngest and most trusted brands of India, recently launched the new concept of Teenocracy
along with their new range of products exclusively for teens. Now, teenagers have the freedom to choose a range of beauty
care products made exclusively for them- Nomarks Teens. With Teenocracy which is an exclusive website from No marks,
teenagers will not only get unique solutions but they will also get a community where from ‘rules to view', everything would
be specially as per their requirements.

Speaking on the occasion Mr. SC Sehgal, MD Ozone Auyrvedics said, “It is a new concept all together. We realized that
teenagers don't have any choice when it comes to their skincare and so end up using their mom's products. No one has
adressed this age group so far. That's where Teenocracy fits in.”
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Rado’s Festive Collection

Rado, the pioneering Swiss watchmaker and a part of the world’s
largest watch conglomerate The Swatch Group, unveiled a special
collection of watches for this festive season. These watches were
showcased by stunning models through a fashion walk. Mr.
Matthias Breschan, CEO of Rado said: “We are delighted to present
a glamorous range of watches to add to the allure of festivity. Our
collection of beautiful diamond studded watches will certainly add a
touch of brilliance to this festive season.”

Googly Voogly Woosh time

It is that time of the year when the chill around can take a toll on your
skin. Pond's Skincare brought back that ‘googly voogly woosh’ time back
in the capital recently with the secrets of Pond'’s Cold Cream. Present
on the occasion was beautiful Malaika Arora Khan who not just shared
her beauty secrets and how one can find that little bottle of Pond’s cold
&' cream in her bag each time she fravels, Ms'Khan also showed some dance
‘ moves from her bumper hit ‘Munni..”. The cold cream which is decades
Y old product of the brand has been synonym to the winters. Whether it's

’ the bollywood or Hollywood, the product has been a favourite of all!



